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R MEDIAWORLDWIDE provides Complete
munications Consultancy that effectively establishes t
tical link between our Associates, Business Objectives, T

ross sectoral expertise spanning across FMCG, Infrastructur
ducation, Lifestyle, Hospitality, Healthcare, IT & Telecom,
ecurity, Consulting and a host of other segments of economy.

arger Perspective and 360° approach to achieve Business
esults for our Associates.

erienced team of Professionals comprising of Media
ultants, Business Planners & Communication Speciall
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AT A GLIMPSE
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The Right Light

Confederation of All India Traders

Parcity

creating assels K World Group
for touching heights

YASHODA




I\/IETHODOLOGY

Effective Communication is half the work
done
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PRINCIPLES

IS Simple: Brief Strategy >

ef Understanding the Business Plans and Objectives of our
ciates—short/mid/long term.

ategy..... bevising communications strategy based on the



ORIENTED APPROACH

Understanding Target
Audience &
marketplace

Program Development
based upon Inputs

Implementation
(Designing Communication Strategies)

e




derstand Associates Define vision of Attract, train and Visualise Agree
arket — Environment, success - Simplify the develop staff with a story performance

dustry & Competition Ccomplex appropriate skills measures

nderstand audiences and how to influence Secure Develop creativity - Measure ‘where
efine objectives and desired outcomes their budget Think laterally - outside  we are now’
ehavior the box

nsightful analysis Apply systematic approach to problem solving Deliver systematic Monitor ongoing
Select appropriate media and technologies implementation achievement again
ganisation objectives

derstand legal Define target Build Evaluate results
financial issues groups relationships against objectiv

y core Develop Use appropriate tools to  performance
methodologies communicate message  Appraisal

Sell benefits and
gain agreement




VICES

*Media Relations

«Corporate Social Responsibility

«Corporate & Marketing Communication

«Planning & Campaign Development

*Business Intelligence & Media Monitoring Services
*Crisis Management
« Technical Writing

tions & Special events



SIRATEGY

Media mapping
and revisit
existing
communications

Opinion
research to
evaluate drivers
of reputation
and media’s
expectations

Develop
messages and
Implementation

plan

Execute the
communication
strategy across
identified media

universe

Utilize social
media
platform to
influence
customers




plan

universe
Interaction

audit
coverage
messadin

PR tools

Press
Briefing

Guest
Articles

One-on-On
e interaction

Product
Profiling

Press
Release

L

Brand
Profiling




Project
Management

Development

PROJE
MANAGEM

e Internal Control

o Client Requirement

Designated team to focus on
content and client servicing

Regular internal assessment of
progress/performance

Submission of reports to client on

Discipline and punctuality in
responding to media queries

Commitment to respond on medi
opportunities shared

Continuous information sharin
client’'s marketing strategies a
overall communication plan
media plan accordingly



Team at
Vigor Media Worldwide




Mr. Nikhil Singhal
Founder Vigor Media Worldwide

Nikhil Singhal has catapulted his company to heights of global expansion by the
time-tested virtues of hard work, focus, foresight and perseverance. With a
strong commitment to professional excellence, he has created several
benchmarks as media strategist for top brands globally. Under his stewardship of
, Vigor Media Worldwide, the best PR agency of India, has chartered global
destinations through its collaboration with Singapore-based strategy
management and corporate advisory firm MP Morgan Capital.



Mr. Nilanjan Chakrobarty
CEO Vigor Media Worldwide

Has more than 22 years of experience in top positions in top brands of the
country. A distinguished Sales & Marketing person and a communication stratigist
he has expertise in managing and handling teams in various sector of the country.
Has served HM, Jaypee Group, Essel Group, Spice Group, SOS Creative Media
solutions before being at the helm of Vigor Media Worldwide.
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Mr. Ratik Baijal
Nationa Head -Digital Marketing & PR at
Vigor Media Worldwide

An accomplished, diligent, and results-oriented professional with over 12+ years’
experience in public relation & image consultancy, digital communication of
various brands of the company with expertise in business development &
operations, finance management, team building, recruitment and training. An
avid leader he is equally responsible for the integration of the finest and industry
best human resource of the company.




With in-depth experience in Journalism, Mr. Sujeet Kumar Jha is a prolific and versatile )
writer on the areas of business and economy. He is passionate about Journalism and
other areas of communications, such as New Media and emerging avenues of public
relations. A well-experienced business journalist with more than 15 years of exposure,
he has extensively written on the real estate, retail, franchising and emerging businesses
for India’s leading media houses, including exchangedmedia Group. A Masters in Mass
Communication from GJU and Bachelor of Arts from University of Delhi, he has handled
desks at various publications before starting his journey with Vigor Media Worldwide.
Over the years Mr. Jha has successfully handled specialized content requirement for a
large number of clients.

A seasoned public relations professional Mr. Mohit Sharma, AVP Media Relations, Vigor
Media Worldwide has a vast experience of working closely with the executive team to
drive short and long term projects. He has been handling a wide range of clientele

spanning across power, tourism, micro-finance, apparel, real estate, consumer durables,
mattress and automobiles. He has been instrumental in supporting media engagements,
public relations, and brand positioning with strategic planning and their quick
implementation for the clients.

A seasoned digital marketer professional Mr. Adit Madan, SMM Head, Vigor Media
Worldwide has a vast experience of working closely with the executive team to
drive short and long term projects. He has been handling a wide range of clientele
spanning across power, tourism, micro-finance, apparel, real estate, consumer
durables, mattress and automobiles. He has been instrumental in providing social
media campaigns and ads for clients. He has vast knowledge into digital tools and
well versed with trending campaigns in Social media i.e. Facebook, Instagram,

\_ YouTube, LinkedIn and other influencer activities. Y




Our Global Strategic Partners M P Morgan Capital

Dr. Monoj Prasad

MP Morgan Capital Partners, is a global business strategy and corporate
advisory firm established by a group of highly qualified senior
investment bankers, experienced lawyers and professionals. Our key
strength lies in the combined wealth of knowledge and business acumen
gained from our extensive experience in global multinational companies,
law firms & multinational banks.

MP Morgan provides solutions out of box strategic thinking and advice to
improve your business effectiveness and efficiencies. We help our clients
identify business opportunities, execute growth strategies, manage risks,
and improve performances.

MP Morgan has reach in South & East Asia, Middle East & Africa (MENA),
Europe, North & South America. MP Morgan Team, led by renowned and

experienced global investment bankers & lawyers, is supporting Vigor
Media Worldwide through

its advisory services including international clients

large corporations, SMEs, Family Offices, Private Equity Funds, Hedge
Funds, Venture Capital Funds, Sovereign wealth funds and

Financial Institutions.




Our Global Media Advisor Prof. Ujjwal K. Chaudury

Prof. Ujjwal K. Chaudhury

Experience in media education (earlier Dean of Amity University, Dean of
DGMC Media College, Mumbai University; earlier Director NSHM Media
& Design School and Dean of both, Symbiosis Media school and
Whistling Woods International), writing (for New Business Age in
Kathmandu and New Global Indian in India), editing (NBA and NGl),
public speaking and civil society activism (on skilling and green issues in
particular).

Specialties: Convergent Media Education

360 degrees content generation

Indian Diaspora issues Civil Society Activism on good governance and
green issues




Veteran media professional Rajender Sharma has more than 25 year of experience
of providing 360 media solutions to Clients in various verticals of the industry. He is
expert in media management, outdoor media and BTL activities.

Monoj Sandal is another veteran from media industry who has worked for more
than 15 years with leading media houses like Zee news, India Today and many
others. He has vast knowledge in the areas of marketing and sales in media industry.
He has worked for top media Campaigns all across the country.




Legal Partners
of
Vigor Media Worldwide



M

FOX MANDAL

Fox Mandal was established in 1896 with Mr. J.K Fox and Mr.
G.C Mandal, It is India’s oldest law firm, boasting of an
unparalleled legal tradition of being the legal advisor for the
East India Company, and the successive Governments of the
Presidency of Bombay.

The firm has offices in India, UK and Bangladesh including
Bangalore, Bhubaneswar, Chandigarh, Chennai, Dhaka,
Hyderabad, Kochi, Kolkata, Mumbai, Noida, New Delhi,
London and Pune with representative offices at Coimbatore,
Mangalore, Trivandrum, and other important cities in India.
FM is a well-reputed full service law firm presenting an
appropriate mix of the necessary legal expertise, industry
specialization and commercial acumen. This firm of
advocates, solicitors and notaries, comprises of 400 lawyers
with 50 partners and 250 para-legal staff. Our offices situated
in all the important regions in India ensure that our clients
receive cost-effective, value added and fully integrated
services.




Exclusive Association
with Economic Times
ETHEALTH FOCUS
by
Vigor Media Worldwide
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Dr. Sanjeev Kumar Hiremath: A
scholar in the field of Nephrology
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Business Barons of India An Exclusive tie up with

Times of India (Also Available On Magzter)

BUSINESS
BARONS
OF INDIA

Chronicles of Success Unveiled

Issue 1

OF INDIA

Chronicles of Success Unveiled

Volume-2

Issue 2

BUSINESS
BARONS
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Vigor Media - Recognitions & Awards

THIS CERTIFICATE L' OUDLY PRESENTED TO

MR. NIKHIL SINGHAL

MANAGING DIRECTOR
VIGOR MEDIA WORLDWIDE
DELHI, LONDON & SINGAPORE

MANGE AND.
OUR PROFESSION

SUPPORTED BY-
DR-YUAY KISHORE BANSAL (DLITT,)

1ty e
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e TS

TIMES
2021

GET)
a0,
THE TIMES
__GROUP _
Presented To
Nikhil Singhal

Founder
Vigor Media Worldwide

EXCELLENCE

For Excellence In
Public Relations

OPTIMALMEDIA

SOLUTIONS

A division of Times Internet Limited
A Times Group Company
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e “;:,,m,. twed 2021
nghal
Young Turk of The Year
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Nikhil Si

(Madia Planning)
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Goodwill earned by hard and smart work/
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ITION OF OUR HARD WOR
ATION

eat satisfaction when our clients take the time out to acknowledge our efforts by providing Vigor Media Worldwic
)le testimonials.

. Director. Bisleri International

Aedia Worldwide has effectively transformed our brand building exercise with their successive media campaigns tailor-mac
e are deeply grateful for their service and | must say they have a very effective and resourceful team that truly cares fo
s of their clients. We look forward to working with them forever.”

>

esh Gupta, Director. Okaya Power

are really happy to be associated with Vigor Media Worldwide, as we are always treated with great respect and all our
irements pertaining to media and publicity are flawlessly handled by them. | must praise them for their capability of organising
lant press meets for every new product line launched by us.”

esh Zutshi. President, ELCOMA & Managing Director. Halonix Technologies

gratulate Vigor Media Worldwideand its team for the remarkable work they are doing for us. | wish them the very best in their
uance and relentlessly pursuit of our shared goal. They have helped us connecting with our consumers in a very effective way
Jh successive media campaigns.”

Bajaj. President. CREDAI NCR & Managing Director, ELDECQO Infrastructure

Relation has discharged their responsibilities with due diligence and enthusiasm, we wish them all the best”




al Director, PHD Chamber of Commerce

orldwidehas done truly commendable job for us. Hats off to their quick and effective team m
lant. We feel proud to be associated with such a dedicated team.”

ghal, Whole Time Director, Llovd (Havells now

preciate Vigor Media Worldwidefor making us comfortably engage with our customers and spreading our
age all across the country.”

ley Ray. President- Consumer Goods, Sharp Business System

e are really happy to be associated with Vigor Media Worldwidefor all our brand building, promotion and image buildin
ercises. We have a lot of confidence on their extraordinary team, who are capable of planning and organising our regul
ents across the country.”

iIn Aggarwal, CEQ, Pravac

behalf of Prayag, | take this opportunity to appreciate the work Vigor Media Worldwidehas done for us. Brand Praya
really benefitted by the media campaigns done by Vigor Media Worldwideand we expect the same support from the
e future as well.”

n Khandelwal, Secretary General, CAIT ( Confederation of All India Traders

Indicators of any good PR associate in my opinion should be clarity of approach, commitment and delive
ations has wonderfully integrated the entire process to ensure value for our expectations.”
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Vigor Media Making Headlines

V

VIGOR®

MEDIA WORLDWIDE

Vigor Media Worldwide forays
into Film Production in India

By afags! news bureau

actors ror Its movies ana aa rims.

In a significant move, Vigor Media Worldwide, a
global public relations and image management
major, has announced its ambitious foray into

Film Production as well as Advertisement

@& indiantelevision.com

BB INDIANtElevision

17 Apr, 2021 - 02:00 PM IST | By
indiantelevision.com Team

MUMBAI: Vigor Media Worldwide has
bagged the PR mandate of diversified

business conglomerate Danube Group.

The role of Vigor Media Worldwide wiill
be to build a strategic communication
framework for the Dubai-based client
and strengthen its leadership

nositionina in the industrv.

—EED ..
@GetApQ> e-paper Signin

Vigor Media Worldwide eyeing INR 500
million revenue in next five years

VIGOR

MEDIA WORLDWIDE

Vigor Media Worldwide is a global public relations and
image management firm,

BRAND POST

Embarking on global expansion, Vigor Media
Worldwide diversifies into new verticals, eyeing
ambitious growth in revenue.

New Delhi, 25th March 2021: Vigor
Media Worldwide, a global public relations
and image management firm, targets to

achieve INR 500 million revenue combined




Vigor Media Bagging Prestigious ET Award

20

Renowned anchor & commentator Charu Sharma will be felicitating

the recipionts

lenges. Be it a new age start up or & well-established
organisation. businesses must be dynamic and need to
have a flexible approach towards all the functional de-
partments that includes human resource management,
finance, marketing and operations

One of the commonalities among all the businesses
which were part of this prestigious list was that they all
recognised that technology is the future. Hence, each of
these businesses are putting relentiess efforts to adapt
modem technology. This ensures periodic training giv
on to the employees that further enhances their over
all efficiencies. These organisations were handpicked
through a stringent and an exhaustive process which
was undertaken by an independent research agency,
with an objective to drive the excellence in their truest
of sense. This initiative is surely bound to encourage
many other start-ups and organisations to pursue their

ream while contributing towards a self-sustained en
vironment.

th an objective to recognise the
outstanding efforts of promising or
ganisations across multiple sectors,
he Times Group would be felicitating com
panies for their innovation & achievements
in their respective felds.

ET Businesses of Tomorrow 2022-Nor
celebrates the journey of the game chang
ers. who through initiatives and innovations
have contributed towards the betterment
of the economy and the overall society.
These organisations have re-defined the
ways of doing business. They are the ones
who have set new benchmark of excellence,
performance, adaptability and above all in
novation. futuristic and promising
businesses have shown that with changing
time one must be prepared to face new chal

ET BUSINESSES
OF TOMORROW

(NORTH 2022)

OPTIMAL

A drvdasom of Tumes tntermes Lbmited
A Thmes Gromup Company

&% When you find an idea that you just can’t stop thinking about, that's probably a good
one to pursue.” — Josh James

The research outcome brought forward

ET Businesses of Tomorrow 2022- North honours the business in the domains of Education, Agriculture,
Services, Technology, IT, Fintech, Manufacturing & Hospitality etc.

) A

Me. Vaibhav

Kanwal Jeet Jawa

Chairman & Managing
or
Daikin Awconditioning India
Pt L

Pratik Gauri tahe shwart
der & CEO

Sire Foundations

Gravolite

g T o

Me. Anant Agrawal
VC of MMG (DL for

e

McDonalkd's india - North
and East (CPRPL)

Raj Darfi
Founder & CEO
CPRPL) Aarav Solutions

OMS PROMOIONS

ET Businesses of Tomorrow
2-North honoured organisations

)

Sachdeva

Director
St Xavier's High School,
Gurgaon

Dhwuv Verma Abhilash Panda Nikhil Senghal
Founder & CEO cto Founder
hriwe Diro Vigor Media Worldwide

he objective of this research was to
arrive at ET Business of Tomorrow
2022- North in their respective cat-
2’0'@; The survey had these moduies Le.

secondary research, factual survey to
arrive at the final conclusion.
A comprehensive st of business enti-

Survey Methodology

ties, organisations and thelr performances
wore genorated with the help of internet.
magazines, and other publications.
More than 200 business entities were
sont the factual data questionnaire and
rigorousty followed up through tel-
ephone, email and personal visits.




Vigor Media Making Headlines

Vigor Media Worldwide India wins
PR mandate for Alniche Life
Sciences

VIGOR&

MEDIA WORLDWIDE

Alnlch@

Vigor Media Worldwide has bagged the Global PR mandate of
Alniche Life Sciences, a certified pharmaceutical company of
Indian origin. The contract comes as another
acknowledgement of Vigor Media Worldwide's exceptional
expertise in PR and communication. The role of Vigor Media
Woridwide will be to build a strategic communication
framework for Alniche Life Sciences and further strengthen its
indomitable leadership positioning in pharmaceutica industry.

As a part of the mandate Vigor Media Worldwide will also help
Alniche Life Sciences drive its next wave of growth and
expansion through exceptional media and communication

AA & exchanged4media.com ¢

24m

Home / Internet Marketing News / Latest Internet marketing
News

Vigor Media Worldwide bags
PR mandate for Usha Shriram

Vigor Media Worldwide will be responsible for
building strategic communication framework
for Usha Shriram and strengthen its leadership
positioning in the consumer durables markets

24m by exchange4media Staff
STAFF published - Apr 22, 2019 6:47 PM Updated- Apr 22, 2019
6:47 PM | 2 min read

USHA

SHRIRAM

= oz’

Vigor Media Worldwide India bags
PR mandate for Nicholas Healthcare
Ltd

3 Healing Lives
VIGOR&
MEDIA WORLDWIDE
Vigor Media Worldwide has bagged

the PR mandate of Nicholas Healthcare. The contract comes
as another acknowledgement of the distinctive PR and
communications approach of Vigor Media Worldwide. The role
of Vigor Media Worldwide will be to build a strategic
communication framework for Nicholas Healthcare and
strengthen its indomitable leadership positioning in the
Healthcare industry.

Vigor Media Worldwide won the prestigious account after an
aggressive multi-agency pitch followed by a competitive
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Alniche Lifesciences forays into
pharma manufacturing

ANI | Updated: Jan 7,2021,13:43 IST
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NEW DELHI: In this new year, Alniche
Lifesciences has achieved a new milestone
by venturing into manufacturing in its state-

of-the-art facility under the name of EffiKasia

Lifesciences a ; hal Pradesh.
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Pharma Coverage Glimpse..
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Hari Om, Chairman, Infallible Pharma: | are you too
shy to ask?

We are committed to provide
affi ble critical care medicines
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Infallible Pharma achieves substantial success
in combating critical infections with ‘Merofin’

New Delhi: Infallible Pharma, a
certified pharmaceutical company
of Indian origin, has taken a big
leap I‘(n'war(Y in providing in-
jectable medication for critical in-
fections. It has rolled out Merofin
Meropenem Injection (Merofin),
used in empirical monotherapy of
serious bacterial infections in ICU
patients.

Considered as a champion an-
tibiotic against critical infections,
Merofin by Infallible Pharma has
higher rate of clinical success in
primary or secondary lower res-
piratory tract infections and it's
also an efficient remedy for Noso-
comial Infections and Febrile
neutropenia. Equally useful in
Septicemia that occurs when
bacteria enter the bloodstream
and spread, Merofin works by
killing bacteria that cause infec-
tion.

Moreover, Merofin is a highly
effective and well tolerated an-
tibiotic used to treat a variety of
bacterial meningitis. An intra-
venous (LV.) bolus injection,
Merofin comes as a powder to be

mixed with liquid and injected
intravenously. Merofin should be
administered over 5 minutes, or
through LV. infusion over approx-
imuwi' 15-30 minutes with com-
patible infusion fluid for every 8-
12 hours.

Mr. Hari Om, Chairman, Infal-
lible Pharma Private Ltd said, “In
the wake of challenge posed by
COVID-19, it is vital to control afl
kinds of infections. While bacteri-
al infections can cause serious
life-threatening medical emer-
gency, many high-risk bacterial
infections can be treated effec-
tively with the use of Merofin. We
are proud of our ongoing com-
mitment (o the research and de-
velopment of intravenous antibi-
otics and parenteral injectable
therapy in critical care segment.”

A well-recognised umtf leading
supplier of injectable medicines to
hospitals and nursing homes
across India in the fastest growing
segment of critical care - parenter-
al injectable therapy - Infallible
Pharma is the leading producer of
critical care medicines in India.
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Developers in the Noida Extension area have joined hands in an
attempt to deliver projects on time. PRABHAKAR SINHA writes

s of resid

in Noida Extension have joined
hands to expedite the construc-
tion work so that they can deliver
the projects on time. This comes after the

acres, devel s were allotted only around
200 acres. The rest. 200 acres was used in

the
The total lqnd auomad to builders in

Realtors to form panel
for speedy redressal

Nolda E 2,200 acres.
‘Therefore, s‘!nhberi constitutes only 9% of
the entire Noida Extension. The bullders
assured buyers of thelr projects outside

Panka) Bajaj, the president of CREDAI of
NCR, however, made it clear that nobody
would be allowed to misuse the

nfla-  situation. He said buﬂdon would notm /
emeene | Realtors’ bodyto [ SESmEaiEEs Couiek
ore, sjon. .3 y & yors e
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uvers, not of the 0 exXecu-
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The idea is to ensure firms will elear the air
ompléte transparency and about the and
uick redress of dlsputoa brief about alter-
n builders and buyers." native plans, CREDAT
guyens ru‘: lheire p?a no l;onl represents over 5000
sstate regulator in place, For developers through 20
sars, there has been a demand momber moclaﬁm
or & meéchanism to protect across the country.  HTC
westors, The first deaft of a
il entate regulatory authori-  the Supreme Court hus set aside
r bill was prepared and public  acquisition of 156 hectares of
n sought on it five vears  land, those who have invested
go but nothing much hap-  money in pursuit of their dream
bill makes builders  houses, have been complaining
ccountable towards buyers, that in the absence of a regula-
uilders have been accused of  tory body, they sre finding it dif-
alling the bill, ﬂcult to get refund from
In Noida Extension, where
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<ostto TS0 persq . Witha  which cam oost 4.5 kakh for n  area ratio by 57.14 per cent * have dene phencemenal work,
THE Greater Nokda Autherity costol 81 200 per 1,505 it Gurgaon. from 1,75 to 2.75 two years which is clesest 0 good urban
mayhaveermed withitsland oo sqft, andother expensessuch ing the population  back. Whilea degsity infrastrocture, Gungaon has vo
quisition pobicies, whichisre.  asbrokerages snd marketing densitynarm andthe FAR 2l enablod smaller flats, the in- sewage, 00 . Bt bock
sporsidie for the current stale- ol 2200 per =g t, beilders conld  Tows the developers 10 con-  crensein the Soor area ctioen- at the qualiey of rasdsin Nokda
wate fn Nokda Extessloo, betlt - soll LA persqt TheSoor  stroct more sod help builders  abled 10 constroct 0d Greater Nolda. Every road
b dooe good workio promct:  area ratio and the poprlation 1o bring down the peo-rataland  more, aad bring down the peo- has » sectoe lane. In Geegaca,
ing affordablehocsinginthe density zorm bave beem <costs,” says Navie Rabeja, s i even the sector roads are miss-
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Developers Association of India. Delhi-NCR Chapter (CREDAI NCR) covers more than fo
oarts of the NCR. Its establishment over the past seven years has brought stability to the indust
S has helped the industry grow at about 30 percent rate over the last few years.

ged as a leading platform for addressing problems of the Real Estate Promoters and Developers of the NCR inclu
er one roof. ABL, Aerens Jai House, AEZ, Aeren RJ Group, Ansals, Alpha Buildtech, Ashiana, DLF, Clarion, Unitech, Up
ouk International, Kamal Enterprises, Majestic, Omaxe, Parsvnath, Raheja's, Shipra, Suncity, Unity Buildwell, Vatika, Vipu
2s are some of the esteemed members of CREDAI NCR.

verdict on Shahberi village at Noida Extention involving 300vilages, greater noida authority, Builders listed with CREDAI NCR whos
arious projects were uncertain and their clients.

IS management for CREDAI NCR in terms of extensive and strategic communication through print and electronic media.

monitor all the news that has a direct or indirect bearing on the builders or the apex body of infrastructure i.e. CREDAI NCR, filter suc
Srepresentation or derogatory or disputing the identity of the institution and take a massive media initiative to communicate the messa
context. Target Audience: realtors, government bodies, authority, prospective investors in various reality projects, clients of concerne

of key spokespersons in print and electronic media.

ussions following the verdict.

proactively by CREDAI NCR to communicate transparency of members and the body itself.
actively by CREDAI NCR to communicate its compliance with the Supreme court’s verdict.
ilders concerns, sentiments and apprehensions.

CREDAI NCR in the various prestigious electronic media to participate in panel i
nces of the public at large.
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SEEMA SINDHU
New Delhi, 2 September

isleri, the packaged
B drinking water compa-
ny, is entering new seg-
ments. The company plans to
soon launch a face spray. It
is being developed at an Au-
rangabad facility and will be
test-marketed by the end of
this year, said R K Garg, Di-
rector-North, Bisleri Interna-
tional.
The face spray will work as
a deodorant does for the body;
only, it will be fragrance-free.

Bisleri on expansion spree

It is to be made available in
packs of 100g and 200g, atT50
and 100, respectively.

The company plans to
launch a face spray
and lavoured water in
lemon, ginger and
rose flavours

“Composed of Bisleri water
and nitrogen, the spray hydrates
the skin and leaves you feeling
refreshed,” he said.

Bisleri’s research and de-

velopment division is also de-
veloping flavoured water in
lemon, ginger and rose flavours,
to be priced at 320-25 per bot-
tle. The company plans to
launch the flavoured water
in the market by March 2011.
Recently, it said it'd set up
eight new production units
in North India by March 2011
with an investment of ¥100
crore. The bottled drinking wa-
ter market in India is around
%2,000 crore annually.
Bisleri is also looking to set
up a plantin Nepal, with an in-
vestment of 10 crore.

erl International

Divya Trivedi
New Delhi, Aug.30

0 Bisleri, the packaged drinking water

Bisleri plans to set up 8
plants in North India

Our Bureau

New Delhi, Aug. 27
With an objective to strength-
en its network and distribu-
tion system in North India,
Bisleri plans to set up eight
more mineral water plants in
Rajasthan, Punjab, Himachal
Pradesh, Haryana and Jam-
mu, at an investment of Rs 50
crore

COMPETITION

The purpose is to cope with
increasing market competi-
tion and consumer demand,

according to a press release.

The company also plans to
tap the markets of Gorakh-
pur, Allahabad and Varanasi
through its new franchisee in
Varanasi.

“In an initiative to streng-
then the supply chain and cat-
er o customers in 2 more
convenient manner and to de-
crease the dependency on
outside services, we are add-
ing new vehicles to our fleet,”
said Mr R.K.Garg, Director,
North, Bisleri.

major, plans to launch face sprays
soon. According to Mr R K. Garg,
Director- North, Bisleri International
Pyt Litd, the face spray is undergoing
product development at an
Aurangabad facility and will be test
marketed by the end of this year.
“When somebody walks in from
outside, they can spray a few drops of
the Bisleri face spray onto their face,
wipe it with a tissue or napkin and feel
immediately refreshed. It will do for
your face what a deodorant does for
your body,” said Mr Garg. Only, it will
be fragrance-free, The spray might be
available in packs of 100 gm and 200
gm at Rs 50 and Rs 100, respectively.
“Composed of Bisleri water and
nitrogen, the spray hydrates the skin
and leaves you feeling refreshed. Only
after gauging the customer’s reactions

‘face spray will offer alocal alternative

will we fix the price range and perhaps §
releaseitin the marketbyearlynext |
yearifall goes well,” he said. To be

launched either in Delhi or Mumbai,
the face spray may be sold only in |
metro cities as he feels itmay not have 4
viable market in B-towns. The Bisleri

tothe imported face sprays available in
select metros, Bisleri’s R&D division is
also developing flavoured water in
lemon, ginger and rose flavours.
Tentatively priced at Rs 20 -25 per
bottle, itis expected to be launched in
the market by March 2011. On the
bottled water front, the company plans
toinvest Rs 100 crore in the coming
fiscal. It will set up eight new plants in
North India, which will take the
number of plants in the region to 18 by
March 2011,

>>More on the Web:
www.husinessline.in/webextras



ineral water, bottled with its distinct green label, Bisleri, today, is a househo
es and a wide distribution and retail network pan India, Bisleri is at the centre of the

s looking for expansion and that the Company wanted to make a strong foothold in North India, especially in t
, Allahabad and other parts of Northern India. The Company was planning to set up new plants and that wanted t
list and thereby create an impact on overall sales of Bisleri Product in Northern India.

rporate, Associates, Franchisee Owners

y was to make probable associates aware about the plans of Bisleri International expansion in Northern India through focused
tion strategies and enhance the level of Market Penetration in mentioned locations.

e spray, Flavored water etc.) in the Portfolio
ailable in every corner of Northern India

for Product distribution

s led to rising demand of Bisleri Products
ore Market Penetration
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AG Agua Solutions

CSR ' Waterless urinals at all

Metro stations soon

Sidhartha Roy

B sidhartha. roy®hindustantimes.com

NEW DELHE Delhi Metro has come
up with a way that allows pas-
sengers to answer nature’s call
and also keep the stations
odourless.

Delhi Metro Rail Corporation
(DMRC) is installing waterless
urinals at its stations which will
not only help conserve water,
but also ensure that the stations
remain clean and hygienic.

DMRC has started installing
these new urinals at 19 stations
on three different lines,

“We already have toilets in
all the stations that are part of
Phase 2 and more are being fit
ted in the Phase | stations,” said
a DMRC spokeswoman.

“We are upgrading the sys-
tem by installing waterless uri-
nals. All stations will have such
urinals very soon,” she said.

Passengers will have to pay
2 to use these toilets. On an

At present, Delhi Metro
has installed waterless

Line 4
Laxmi Nagar

urinals at these stations Nirman Vihar
Preet Vihar

Line 2 Line 3 (Extn.)
Yamuna Bank
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Raiji
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waterd]
will be
litres «
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Delhi & Neighbourh

New DeLri, JANUARY 23

After the Municipal Corpo-
ration of Delhi (MCD)
installed waterless urinals on
e mass scale across the
national Capital, such eco-
friendly units may also come
jup at some Metro stations
fsoon and the airport in
| future.

The Delhi Metro Rail Cor-
poration  (DMRC) s
installing Kupple (cartridge-
less) waterless urinals at 11
of its stations while the Air-
port Authority- of [ndia
(AAI) will pilot test 'eco loos'
at the IGI airport, say offi-
cials. ‘

The Municipal Corporation

of Delhi has already installed
nearly 500 waterless urinals
across the city, most of them
before the Commonwealth
Games in October last year.

These urinals help save
water, have lesser bacteria,
no odour, are more hygienic
and require less mainte-
nance.

"Due to the absence of
water and contact with air,
urine does not form any gas
and the toilet remains odour-
free," said an MCD official.

A spokesman of AG Aqua
Solutions, which has sup-
plied such units to both
MCD and DMRC, said the
urinals function on gravita-

tional pull concept and have
flap technology that stops
the backward migration of
odour.

"There's also cost saving,
As the unit requires no recur-
ring costs, one ends up say-
ing Rs 7,000 per month on
operational costs, and the
maintenance routine is sim-
ple, quick and touch-free,”
said Sabyasachi Dasgupta,
sales manager, AG Aqua.

Itis estimated that up to 20
per cent of the available
drinking water in the world
is flushed down the drain. In
addition, leakage of water
lines may add 8 per cent
more to the above. Water-

saving products are thus
attracting attention of gov-
ernments and corporates
across the world.

MCD has installed these
urinals gt places like ITO,
Indira Gandhi Stadium, ESI
Hospital, Raja Garden,
Ashok  Vihar, Rohini,
Prashant Vihar, Mukherjee
Nagar, Old Delhi Railway
Station, New Delhi Railway
Station, Kailash Colony and
ISBT.

The civic body which had
unveiled the first waterless
urinal at Kashmiri Gate on
the World Environment Day
in 2009, went on to conduct
a pilot project along with the

Waterless urinals the new
 buzzword in Delhi

private firm and then
launched the scheme to
install such units on a large
scale.

In recent times, however, it
has faced some hurdles due
to difficultics in gamering
enough advertisements for
the sites. The urinals have
advertisement panels on two
sides from which MCD
hoped to eam big revenue.

When asked about the
future of the waterless urinal
scheme in view of this prob-
lem, a senior MCD official
maintained that the project is
important and there is no
possibility of scrapping it
midway. -- PTT

=l Waterless
4 urinals: City’s

new buzzword

Press Trust of India
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NEW DELHI: After the MCD
installed waterless urinals on a
mass scale across the national
eapital, such eco-friendly units
may also come up at some
Metro stations soon and at the
¢ity airport in future.

The Delhi Metro Rail
Corporation s installing Kupple
(cartridge Jess) waterless uri-
nals at 11 of its stations while
the Airport Authority of India
(AAD will pilot test 'eco boos" at
the [GI airport, say officials.

The Municipal Corporation
of Delhi has already installed
nearly 500 wateriess urinals
across the city, most of them
before the Commonwealth
Games im October last year,

These urihals help save
watern have lesser bacteria, no
odour, are more hygienic and
require less maintenance, "Due
to absence of water and con-
tact with air, urine does not
form any gas and the toilet
remaing odour-free,” said an
MCD official

A spokesman of AG Aqua
Sotutions, which has supplied

such units to both MCD and
DMRC, said the urinals func-
tion on gravitational pull con-
cept and have flap technologry
that stops the backward migra
tion of odour,

"There's also cost savings.
As the unit reguires no recur-
ring costs, one ends up saving
Rs 7000 per month on opera-
tional costs, and the mainte
nance routine is simple, quick
and touch-free,”  said
Sabyasachi Dasgupta, Sules
Manager, AG Agua.

It i3 estimated that up to 20
per cent of the available drink-
ing water in the world is flushed
down the drain. In addition,
leakage of water lines may ndd
eight per cent more to the
above. Water-saving products
are thus attracting attention of
governments and corporates
across the workd,

MCD has installed these uri-
nals at places like ITO, Indirva
Gandhi Stadium, ESI Hospital,
Raja Garden, Ashok Vihar,
Rohini, Prashant Vihar, Mukh-
erjee Nagar, Old Delhi Railway
station; New Delhi Railway
Station, Katlash Colony and
ISBT.




er concern of Chindia Trades (P) Ltd., a 25 year young organization which deals specifically into environm
Its operation in 2009, with cartridge/chemical free zero maintenance waterless urinal in its portfolio, and water
MCD. The pilot project turned out to be a huge success and that pared Ag Aqua’s way towards Commonwealth G
aterless urinals across Delhi.

» Agua Solutions launched Water less Urinals (Urinals
ater usage) for the first time in India

- [0 aware people about Kupple Water less Urinals thereby
lucing wastage of water and promoting usage of water saving
oducts

mncaion: |Ntroducing the Product variety along with its Benefits
ereby defining the concept of waterless urinals predicting the
ed for consultation in terms of Customization & Usage.

wienee B2B as well as B2C

aion suaecies: VV@ NIGQHlighted product benefits in terms of water
ervation (Waterless urinals can save on an average 100
ater a day) as well as its Hygienic factors. We highli
1ces of those organizations where AG Agua Soluti
are installed including Delhi Metro

2sign a strategy wherein all the below objectives were to be covered



Turnover to Double at Halonix by 2021

Halonix Technologies Ltd is eyeing a twofold increase
in turnover in the next five years on the back of Modi
government’s LED push and ‘Make in India’ programme.
The Noida-headquatered company is also building up its
distribution muscle in the south and north.
“Due to our constantly growing business penetration
in the LED segment, the company has already achieved
! a turnover of ¥350 crore last year, in which 55%
contribution is from LED category,” says managing
director Rakesh Zutshi. “We further aim to achieve
i %750 crore in the next five years. With our completely
,. : indigenous base, we are aiming at an exponential growth in
e E | | the upcoming times.”

According to Zutshi, the company has presence in 20 states and a stronghold in the northern and
eastern states, Gujarat and Rajasthan. “Now we are looking to tap new territories across Maharashtra and
South Indian states like Andhra Pradesh, Telengana, Karnataka, and Kerela. The company is already in the
process of expanding its distribution network across the country to achieve its growth targets. Of course,
Halonix is getting the benefits of being one of the very few established brands active in LED segment”

Halonix MD Zutshi
is head of ELCOMA

What'’s new in town

Halonix strengthens the spirit of Make In
India in LED lighting manufacturing secto

lighting companies, has
on 1t mission 10 crvate a

‘ecosystem in LED lighting
ing sector.

Loading mnr'uln 'hhl
warnaver of more than
Halonix

NO BARS HOLD

Astylish way to say cheers

WHAT: Elvy
WHAT WE LOVED: The Vintage Bar Coliection from Elvy
stands aut with ts genuing leather with croc design and

ofiection that says discreet kuxury and
Check out the collection at Elvy

Ground Floor, Square One Mall,
Mall Subhash Nagar, Delhi and 031
Ground Floor, MGF Megacity Mak MG Rood
PRICE POINTS: The collection’s priced at 7.
.55

Rakesn Zutshi. Helorlx Technologies PV Lid
Prosident, ELCOM:
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Halonix aims to double turnover by 2021

antioned that Eashwar

al Secretary of Andhva Pradesh

% Association based out of
ggust transport

said that there hos been

the »h:) '=\.cx.4:.:" encouraged by PM "y s

ambitious Make in India programme. With its
wide and unmatched range of superior LED products, the company is looking
%o increase its tumover two-fold in the next five years with its firm belief that
the governments efforts would bring down the prices and in turn expand the
markets for the LED products.

Lighting Industry - Feeling Joyous

lation ameng the industry,

“Due to our constantly growing business penetration in the LED segment we have
Sready achieved a turnover of Rs. 350 crore last year in which 55% contribution
& from LED category. Our aim is to achieve Rs. 750 crore in the next five years
with our completely indigenous base that enables us to manufacture top-class
products” said Rakesh Zutshi, the company’s managing director.

uture operations
t the stakeholders.

Cumrently present in 20 states, the company already has a stronghold in northern
and eastern states, Gujarat and Rajasthan. The plan now is to tap new territories
across the state of Maharashtra and that of South India like Andhra Pradesh,
Telengana, Karnataka, Kerela, etc. “We are already in the process of expanding
our distribution network across the country to achieve our growth targets,” added
Zutshi

Set up over 2 decades ago as an Indo-Japanese joint venture, Halonix has made the successful transition from being a largely private label business
2o 2 profitable branded business. The success of Halonix has been built on the back of its unparalleled ability to develop, test and deploy lighting
solutions relevant and suitable for Indian conditions.

e camp was held in as:

perts from the hospital were pre
consultation and carry cut the he

Pankaj Goel, MD, Express Budders,
help the people

be:
our company

T-yc Gurugram-based home
renta t-up Fela Homes
acquired its Noida-based
petitor Life Pad recently in 2
cash deal. With this

N.uvdu 2 Lo 2 press release, Fella
Homes also received a seed fund of
$2 milbon recently
inwestors. The firm is utdiing the
maney in acquiring new prope:
nd tenants, team-building and
product develapment, Apart from
these, the company is also hiring
across verticaks and planning to
grow/ its team size conside
Speaking on the plans, Digendra
Singh Rathore, Co-faunder and

ably.

BULLMEN REALTY INDIA PVT LTD.
RESIDENTIAL | COMMERCIAL
[BULLMENREALTY.COM | 09289503000,09289303000

sociation with Fortis La

be in perfect hea
awareness among the residents and peaple st

ng the medical expenses of few people i a
owards sodiety and its well being

Free health check-up camp by Express

Il A
5 &

check-up done at the camp, according 1o a press relea

Femme and Ratary Club.
esent at the venue to

ve free

Ith check-up.

said at the camp, "It

is an inftiative 1o

ing around the area
bid to shaw seriousness of
-

Fella Homes acquires Noida-based
rival firm Life Pad in an all-cash deal

CEO of Fella Homes, said, "The
demand of furnished shared-rental
homes i seeing an unprecedented
groath bus stil there a lot
unexplored. Amang the key pla
thers 1 competition in ¥
market, but our success mastly
depends upon the technol
ength, customer defight and
stry-specic detail insights.!

yers,

The startup ' currenty operational
in Gunugram and Noda with
l6D+homes and 0+ tenants By the
end of 2016, Fella Homes s pianning
to launch fts operavors in Bengalury,
Pune. and Hyderabad, with a target
of 3000+ tenants Fella Homes aims.
to provide a smart and hassle-free
estyle to people laoking out for the
2. the company

release said | ¥

andition, It wil also help reating

53 egenda as this has acversaly ffected the
cing community, hardly known for ts leve
for paying taues. Smaller businesses, ight

4p to retail, have boen disorientated and are
witnessing a foll n sales.

“The tack of cash flow in the markets i
<qualy affocting traders and the transport
<actor as wel, since bath these businesses
j on cach, There is a lack

of money flow in the markets, and o the
back of this demanetisation our businesses
vm seen an owerall drop of 75%" Praveen
Khardeiwal, Secretory General of the
Confederation of Al India Traders (CAIT) has
Gesr quated a5 saying

According te CAIT, demanetisatior bas taken
arcund E0% of freight off the road bacause
the fortune of ruckers  also irked to that
o the trading busines,whic s fing

its own set of wogs. With bulk purchasas

in mandis almost deying up, delivery of

& share of this dwindled demand could ke
stributed to distractions caused by the

3 trust deficit in the market. Money has
Secome dearec loading 1o Cautious spending

“THIS WILL GET MCRE M
THE BANKING 5Y'
N

touristtaxs and i cabs — seys 70% of the
vehices of their members are alreidy off

the roads. The assodiation wams that f the
ituation is allowsd fo perist not only the
cupplies of essentist commoditios ke milk,
fruits, vegetables end medicines wil get

indirectly dependent on this industry

What the truckers asseciation has sought to
drive home i that tis industry contrisuted
48% 1 the courtry's GOP in 2015-16, whict
amounted to Rs.
tle over Rs, 1,452 crore dally. With 80%
transactions in cash, R 1,194 crore

perations - the bufk of which is just not
available today. “Under the Finarce Act I

lomed RS 35,000 per truck par ip in cash
for exponses on csel, Octrl " Kutaran
Singh Atwial, Chairman of AIMIC
Guoted &s saying “How can | sun
there is an overall withdrawal limi of st
207 This & very lstle agsinst what

sector
forward with AIMTCS side of the
presentation, what s happening in the
acass s the sUppl’

Some Haces. For ow e cnes Sheng

1ICH COULD
S AND PLISH UP

daily expenses of drivers, locat taxes ane 3k
paid in eash

Logistics - The Flip Side
Canteary 1o these clains, Sundeep Reddy
{ounder of Baofics Loyt - an ke
rucking solution in tho 828 segs
Zeromie Warehousing n Hydecsbad poos
brought some interesting focts forward
whilk he spoké to a few in his own Iogiesics
community there, “Ves, there ez
impacted, but news af 70% of total trucks
going off rowds in at i fatse. Ground
is far remaved from such 3

e hors o some eoies i bnospit
Who used to work on COD (cash on delsvery
iasis, but most of the logstics players ere
trying to issue thern chaques o hold

thair crecit tll Liuidity s back. Quite 3 fow
transpartars have now star1ad operating

in chaques or smal payments are taken

i E-wallets. For huel, most truckers have
started to use huel cards and debit cards andt
carmy smal change for 1ol charges [whie no
10l harges are being collacte on naticrs!
Peghzys. some stste hghweays 5 charge!
for upcoumery meeds.

taxes, which will timately beneit the
nation. Tnis is apily clear with what the
Elcoma (Eiectic Lamp & Components
Manufacturers Association) - the spex sody
of Lighting Manufact.rers n incia which

the country's lighting

demonetisation that has recently ceased the

nigh value notes Le. R5. 500 and Rs. 1000
1o be treated as lega
any difference t the cour
industry” says Shyam Sujan, Association’s Compan:
Secretary Genera.

Demonefication is a welcome move by
the government.
theve s hardly any
those companies, which have consume
faing buteses, ould focslemposary
slowdown due to cash crunch

Interest rates and push up growth. Govt
vinuld have more maney 1o spend on things
like infrastructure etc, which in sum would
hetp the LFD lighting incwstry for sure.

while reigning in the inflafion to certain
point” he shares anticipating 2 boost in the
business with the growth in the economy.
Thera's hardly any direct impact feit in the
organisational setup, “We have not had

any major tions,
excepl for a minor eain to go to bank and
exchange our small cash balancs

vt agencles & supports
dustry, insists on.
‘would like to say that to my knowledge.

has not made
y's lighting

e

£chaing simila
1D, Halonke Technologies, opines that
demonetisation wil bring out the black
money, which is mestly Unproductive,
back nto the economy; besides taking the
couniry sway rom the cash economy the
k money, "Wo need some

t For manulacturing sector,
e impact, Only

asserts Zusshi who feels that corporate

india by and Large have alraacy moved onte
ashless transactions. "We should focus on
the product availability and quality and look
Beyond the short term disruption that we
enisage” he says.

Geing in 3 lttle detail. VP Mahendru,

€MD, Eon Electric suggess that the
demonetisation would surely bring Achchhe
i’ (Good Days) for our industry, especially
when it comes to quality and pricing besides
improving trade practices. “The business of
LED lights has been expanding and bacause
of the wide variety of raw materials and
campanents that go into the manufacturing
of LED-hased lighting products. the unstable
and short term policies of pricing that is

B'S Praveen, MD
BAG electronics (Indis) Pvt. Ltd.

extrematy popular in the retall (of electrical/
ighting) market wiere not ey harming the
growth of the industry but also danuiging
the faith and reliance of the customers,
clients and manufacturers in good and stable
pricing and quality of LED components.

Hn further explalns as how things would
be beneficial for the industry in the after-
effects. *Obwiously, all the industries wouls
be at advantage. But when it comes to LED

lighting businesses, these benefits would
be unique. | he cost of LED lights and
its cansequent selling price will bacome

clients in brands and thei pricing. The price
competition wil be based 1 a steacy and

Rakesh Zutshi, MD
Halonix Technologles

genulne cost and qualily of the products. Full
genuine sales tax/GST will be reslised which
will benefit the actual cansumers along wish
the Govemment. Costing, worked out o0
genuine cost of production, will benefit the
manufacturers and the consumers in better
planring, and vill ensure vell authenticated

projections end pricing;” outlings Mshend

facturers to get the bensfits
{rom lower cost-based o ighet volumes el
production. “Til date, many of the processes
are done manualy, when it comes 1o costiog
Assembly of production of LED Lights will
become automated as the production
Volumes and sales inerease, Our company
is taking wide ranging steps to positively

sify higher productiviry and consequent
pmﬁtab lity. We wil introciuce effects
“utomation in vaiaus processes which can
be further enhanced in other segments
Increased production and sale wil provide
mare opportunities of expansion of business
job creation and consaquent higher
prosperity to 8l particularly 1o employees
in the lower incoms group;” Mahendru
reinstates.

Real Estate - Soon to Phase out the

those in the orgarized sectoe this is s smcst
& masterstioke as it would bring lovet
playing fisld. With ikelihood of less cash
transactions in the future, the unorganised
sector & expected to coma into the legal
frameswork. This wil glve 2 big boost ta the
Indian economy. seys Arun Gupta, MD. NTL
Group.

8§ Praveen, MO, BAG electionics unsm

puiting a cap on cash
transactions, make t mandstory to have PAN
card beyand the cash ¢ap thal is dec

he scates indicating that the instant impact
would be more visible on small traders who
deal mostly in cash across industrics.

“Vowever, it will have 3 snort-term
dislocation on tha cash fiows of the trsds
rised sactar 160, We.
may sae a diop umption for 3 couple
of mantim, but that woui be tenporan
Also,

Gloom
One of the major eff
is that housing prices in
across India could drop by up to 30% over

major cities
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il What are the salient features of Okaya Centre?
Okaya Centre acknowledges the need with
panache and opens sterling opportunity to have
great office spaces. It encormpasses feature like
real time IBMS (Integrated Business Management
System) which has management system
controllers, spread across the building, controlling
the access control, the security, the plumbing
pumps and the air handling units at each floor and
the video cameras, are all intelligent controllers,

actuators and other controls of the building and
also with each other. They have a smart
computer inside them, which is not only capable
of controlling the environment but also
communicating their health to the main computer
and saves electricity to very large extent. The
infrastructure also provides state-of-the-art-
building air-conditioning to 100 per cent power
back-up, satisfying all the basic requirements
Equipped with centrally managed campus
dashboard and manned 24/7 by integrated
building management system (IBMS) and Energy
management systern (EMS), Okaya Centre is
LEED Gold Rated Campus Development. Apart
from, Hi-tech security and access control systemns,
it has centrally air conditioned buildings with
energy efficient chillers. Among its most
captivating features are ample parking spread over
single 150,000 sq ft basement and open areas for
cars and two wheelers and most importantly it
has Mahavastu-compliant building design with
earthquake proof RCC framed structure- seismic
zone IV compliant.

B8 How do you perceive the performance of

Okaya Group over the years?

The phenomenal growth of Okaya Group is an

enviable success story. Brand Okaya has taken the
market by storm with its diversified product
portfolio. Starting its journey over three decades
ago, the company began its foray into IT products
(@in 1986), UPS (in 1989) and industrial battery
manufacturing (in April 2002) under the visionary
leadership of Mr. O.P Gupta. The Okaya Group
today consists of Okaya Power Pvt. Ltd, Okaya
Infocom, Okaya Energy Systems, Microtek
International, Joos Mobile Phone Batteries,
Nasaka water purifiers and many more
All through these years, the secret of our success
has been to maintain strong bonds with our
valued customers. Consequently today, Okaya,
the leading manufacturer of Okaya Japanese
Technology Automotive and Inverter UPS
Specialist Batteries has become the most

choice among cons:

e

{L-R) Rajeev Kumar Gupta, Rajesh Gupta, Arjunpreet Singh Sahni, H(Gl'dm

which are capable of communicating with sensors,

2
Q

including batteries for Inverters, Aut
rickshaws, UPS and Solar Applicatio
Okaya has also diversified into other induss
segments viz Solar batteries, Railways LIMLA
batteries, Telecom batteries and Ba
Thus, more than three decades of
countless hours of service and a r
support system is the secret of C
unprecedented success in n
supply industry. Committed
solution to individuals an
acute power shortage in
Group is well prepared t
challenges ahead while it
largest power tubular bat

India by the year 2020

What role your marketing strategy has slaped &
defining your success?

Any strategy is nothing but the timely

need to make. The marketing

particularly been centred around

and generating interest of

the most innovative prod
all its products, Okaya ende:
easier, simpler, smar
today but also for
future, buty

Oya

Okaya Centre is the IT Infrastructure development arm of Okaya Group which is
developing many new IT Parks and SEZ projects in various cities namely
Chandigarh, Pune and Hosur (Tamil Nadu). In Delhi-NCR, the Okaya Centre is
conveniently located in Sector 62, Noida, just off NH24. Encompassing eco-friendly
workspace of the future, the Okaya Centre is a one-stop destination for IT hubs and
lifestyle seekers. Built on an area of 5 acres, the Okaya Centre is a coveted IT Park
presenting 7,00,000 sqft of world-class office space offering high pedestal for big
achievers. A blend of technology and design, the IT Park is architecturally
meticulous with excellent built quality. The project has been designed to
accommodate nearly 10,000 people. Every modern and futuristic element has been
sagaciously incorporated in it to sustain the most challenging needs of global
IT/ITES, BPOs, banks and insurance companies.

In this interview with Realty & More, Rajesh Gupta, Director, Okaya Power
Private Limited, talks about Okaya Centre and the successful journey of Okaya
Group.

the Gautam Buddh Nagar Pride Awards by Pankaj Singh, MLA, Noida who attended the award ceremony as the
chief guest to honour the contribution of the awardees in the development of Noida. The event was

co-organized by 33 Vogue Entertainments

PRI~ L

"Maintaining strong bonds
With our valued
(ustomers s the
success mantra

Okaya”

he phenomenal growth of Okaya Group is
an enviable sucoess story. Rajesh Gupta,
Director, Okaya Power Private Limited
reveals the company’s strategic plans leading it
towards becoming one of the world's largest
power tubular battery manufactures from India
by the year 2020, in the following freewheeling

interview with ET Focus:

HOW DO YOU PERCEIVE THE PERFORMANCE
OF OKAYA GROUP IN THE NON-CONVENTION-

AL POWER SUPPLY INDUSTRY OVER THE
YEARS?

Rajesh Gupta: Starting its journey over three
decades ago, Okaya forayed into IT products (in 1986),
UPS (in 1989) & industrial battery manufacturing (in
April 2002) under the visionary leadership of O.. Gupta.
The Okaya Group today consists of Okaya Power Pvt.
Ltd, Okaya Infocom, Okaya Energy Systems, Microtek
International, Joos Mobile Phone Batteries, Nasaka

water purifiers and many more.

All through these years, the secret of our success has
been to maintain strong bonds with our valued custom-
ers and our commitment to diversify into other industri-
al battery segments viz Solar batteries, Railways LMLA
batteries, Telecom batteries and Battle Tank batteries.
Thus, more than three decades of experience, countless
hours of service and a robust customer support system is
the secret of Okaya's unprecedented success in non-con-

ventional power supply industry

WHAT ROLE HAS YOUR MARKETING STRATEGY

PLAYED IN DEFINING YOUR SUCCESS?

Rajesh Gupta: Any strategy is nothing but the timely
decisions you need to make. The marketing strategy of
Okaya has particularly been centered around creating
awareness and generating interest of our valued custom-
ers in the most innovative product line offered by us.
With all its products, Okaya endeavors to make lives eas-
ier; simpler, smarter; for its customers not just today but

also for tomorrow,

Rajesh Gupta, Director,
Okaya Power Limited

IN THIS FIERCELY COMPETITIVE MARKET WHAT

SETS YOU APART FROM THE REST?

Rajesh Gupta: Affordability, reliability, continuous
innovations and unmatched servicing ability set Okaya
apart from its competitors and thus it is witnessing
robust demand for its products. Most importantly, Okaya
uses Japanese technology to produce highly durable,
international standard batteries and moreover, with a
nationwide net-work of 41 warehouses, 2416 plus distrib-
utors and 38624 plus dealers, supported by a strong work-
force of 2100 employees, Okaya is already serving over 11
crore happy, satisfied & smiling customers pan-India and
in 14 countries across the globe. Okaya has steered a revo-
lution that redefines quality with a team of 17 research-
ers and scholars, conducting 42 types of tests to double
product life in every condition.
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Plasmacluster air purifiers

Consumer Electronics company Sharp has intro-
duced advanced air purifier range Sharp Plasmaclus-
ter Air Purifiers. The new air purlﬁers generate neg-’
ative and positive ions
which are created in
natural environ-
ments like a forest
and these drastical-
ly reduce the level
of indoor air pollu-
tion with instantly
terminating the air
borne viruses, bae
ria aswell as an,
order of toilets,
sweat, garbage, or
burning smell.
Meant exclusively
for improving the
in-house air quality,
Sharp Plasmacluster air
purifiers are available in sev-
en different variants.

Price: ¥20,000 to ¥33,000.

Sharp unveils new range of
air purifiers

Sharp introduces
its Plasmacluster
air purifier range
Comml Siaclroncs company
Sharp has ntroduced an indoor
air purifier range Plasmaciuster which

1 sludded with

N0kIgy that
reduces the level of indoor air
polltion while tenminating arbome
wruses, bactena and any other foul
order

Sharp Plasmachust
generate negat)

ar pureers
and postive jons

which are croated in natural
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t s Sharp Plasmachuster ar
purfiers ks all harmiul substances
Beo pollen dust, allergens, veus
mould, gases and foul smek nat just
fom the ar, but akso from the sudace
of things kept ndoors and thus, they
create & nevtral and fresh

ervronment 1 bréathe easy and sale
alr. The efectiveness of these al
purifiers has been certfied by
rencwned acadermi and research
nistitutes around the word, including
the Batsh Asthmg Foundat
Asthra Socety of Inda,

SHARP)

Met excsyely b morovng the n
house ar qualty, Starp Plsmachster ar
purifirs e avakie n seven dfierent
varints ard have aready gained
prominence in leading hotels, restaurants,
amorss, oices, hogotas, chrws, spa and
wherever there threat 1o heath Fom
oo ar pollior

Sharp Prasmackiter ar puriess can
be used wherever the threat of ar
and:surface contamination remains

high tke homes and 1odets, n car, &
well as public spaces the
rooms and lopoes, th
banguet halls, offices and changie
rooms, phamaceutical and food
Sorage &

Consumer Electronics giant ‘Sharp” has introduced its unigue
indoor air purifier range Sharp Plasmaciuster Air Purifiers which
is studded with such INnnovative technology that it drastically
reduces the level of indoor air polluton with instanthy
rterminating the airborme viruses, bacteria as well as any foul
order of toilets, swvweat, garbage, or burming
< smell. Sharp Plasmacliuster Air Purifiers
generates negative and positive ions which
are ceated in natural environments like a
- forest. Sharp Plasmaciluster Alir Purifiers kills all
harmrmnmful substances like pollen dust, allergens,
wirus, mould, gases and foul smell Nnot just
from thhe air, but also from thhe surface of
things kept indoors and thus, thhey create a
mneutral and fresh environment to breathe
- easy and safe air. The effectiveness of thhese

air purifiers have been certified by renown

academic and research institutes around the world, including
the British Asthma Foundation and Asthma Society of India to
be most effective in removwval of triggers thhat causes Asthma.
Pilasmacluster Aliir Purifiers are priced in thhe range of Rs 20,000
o Rs 33,000, and are available through retail outlets across

india.
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introduces
Plasmacluster

air purifier range

onsumer electronics company

Sharp has introduced an indoor
@r purifier range Plasmacluster which
% studded with technology that
reduces the level of indoor air
pol while terminating airbome
ruses, bacteria and any other foul
order.

Sharp Plasmacluster air purifiers
generate negative and positive ions
which are created in natural
environments like a forest, said a
release issued by the company.

It said Sharp Plasmaduster air
purifiers kill all harmful substances like
pollen dust, allergens, virus, mould,
gases and foul smell not just from the
air, but also from the surface of things
kept indoors and thus, they create a
peutral and fresh environment to
breathe easy and safe air. The
effectiveness of these air purifiers has
been certified by renowned academic
and research institutes around the
world, including the British Asthma
Foundation and Asthma Society of
India.

Meant exdusively for improving the in-
house air quality, Sharp Plasmaduster air
purifiers are avaiable in seven different
variants and have already gained
prominence in leading hotels, restaurants,
airports, offices, hospitals, dlinics, spa and
wherever there is a threat to health from
ndoor air pollution.

Sharp Plasmacluster air purifiers can
be used wherever the threat of air
and surface contamination remains
high like homes and toilets, in car, as
well as public spaces like hotels’
rooms and lobbies, theatre and
banquet halls, offices and changing
rooms, pharmaceutical and food
storage.{

WHARY

Record exports by SAIL in February

he Steel Authority of India Ltd 17 SAIL has already exported 6.82 lakh

(SAIL) achieved the best-ever tonnes.
export monthly volume of steelinthe  The company aims at rting 10
last ten years during the month of cent ofnsp:ogl orodu;:)aoar:;gat pEe
February. doubling the volumes for next fiscal in
According to a press release, atotal of  FYI7-18 which will happen after ~ *
1.03 lakh tonnes of steel was exported  tripling export volumes during the
last month, which includes the first current fiscal.
time shipment of CE marked plates SAIL also pl §

4 . plans to diversify its

from the New Plate Mill of SAlL's exports basket with cold rolled and
Rourkela Steel Plant to Europe. galvanised products from New Cold
The other products which contributed ~ Rolling Mill at Bokaro, and
to this record exports indude wire structural’s from New Universals
rods, hot rolled coil, billets and slabs. Section Mill at Burnpur and Medium
During the current financial year 2016-  Structural Mill at Durgapur. {%

Emaar India celebrates Safgl:y Wk

maar India commemorated the 46th National Safety Day & Week at its
project sites in Gurugram and Mohali from March 4 to |0.

The week-long campaign, organised by the company with active participation
by its contractors was aimed at ensuring a healthy, safe and aware workforce,
which sustains a Health, Safety and Environment (HSE)-compliant culture.
Founded by National Safety Council of India, March 4 is celebrated as the
National Safety Day across the country, with National Safety Week conducted
from March 4 to 10 every year. The theme for this year was *Keep Each
Other Safe”

Various safety awareness activities and competitions were organised at Emaar
India project sites during the week.

Sanjay Malhotra, CEO, Emaar India, said, "On National Safety Day & Week,
we reiterate our commitment towards employing safe work practices and
continually meet and exceed higher HSE standards." ¥

\
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Sharp

v SHARP has introduced

its indoor air purifier
range, Sharp
Plasmacluster Air
Purifiers, which is
studded with innovative
technology that reduces
the level of indoor air
pollution with instantly
terminating the airborne
viruses, hacteria as well
as foul odour of toilets,
sweat, garbage, or
burning smell. Sharp
Plasmacluster Air
- Purifiers generate
negative and positive

ions which are ereated in natural environments like a
forest. The purifier kills harmful substances like pollen
dust, allergens, virus, mould, gases and foul smell.

VITRA

Vitra's latest innovation is the Mincralcast technology which renders shim
rims and sharp lines on sanitaryware. Mineralcast is a composite material
manufactured in Germany and is composed of 80 per cent natural minerals
ike marble, sand and quartz, and 20 per cent resin. The material gzins
orightness and colour as the final layer of coloured resin s spread on the
sroduct. Tne technelogy was introduced in the Memoria washbasins which
come without overflow holes and stand out for their exceptionally precise
aesthetics, and perfectly smooth hygjenic surfaces.

PRICE ON REQUEST

ASAHI INDIA GLASS

Asahi Incia expanded its Ecosense range of high-performance glasses
with the addition of Ecosense Excel The new range is a specialized green
building glass with advanced solar contro! and low-E properties. The
product comes with excellent thermal instlation and best-in-class solar
control performance. Excel cen be used in a number of applications —
structural glazing, facade glazing, bolted systems, curtain walling and
fenestration, insulated glazing units, laminated couble glazed units,
aminatec, heat treated anc bent glazing units, The seres is available in
two variants, Pearl and Sparkle; and in Clear, Blue, and Green shades.
225 PER MM SQ MTR TO T 250 PER MM SQ MTR

s E

Smart & Safe

Consumer electronics giant Sharp is eyeing deeper
market penetration in India for their innovative
Sharp Plasmacluster Air Purifiers. That has already
created ripples in metros as well as tier-1 and
11 cities actoss the country. They are also in the
process of developing customized product range
for indoor air purifier sogment. Among all premium
brands, Sharp bas successtully established
its leadership position with Plasmacluster lon

for indocr air By
negative and positive ions created in natural
environments like a forest, the air purifiers kills
all harmful substances like pollen dust, allergens,
virus, mould, gases and foul smell, not just from
the air but also from the surface of things kept
indoors. That helps in creating a neutral and
fresh environment to breathe easy and safe air.
The effectiveness of this purifiors have been
certified by renowned academic and research
institutes around the world, including the Asthma
Society of India. This Purifiers can be used in
homes and tollets, in car, as well as public spaces
like hotels rooms and lobbies, theatre and banquet
halls, offices and changing rooms, pharmacsutical
and food storage. Sharp Plasmacluster Alr Purifiers
are available through retail outlets across India.

www.sharpproducts.in

132 SOCIETY|INTERIORS KITCHEN & BATHROOM SPECIAL 201

SHARP INDIA
Sharp's Plasmacluster air punﬁers are equipped with the
Plasmacluster 'on technology ‘or indoor air treatment. By
generating negative and positive ions — similar to those
created in natural environments like a forest— the air
purifiers kill all harm?ul substances lke pollen dust, allergens,
virus, mould, gases and foul smell not just from the air, but
also from the surface of things kept indoors. The
effectiveness of these air purifiers have been certified by
renowned academic and research institutes arounc the
world, including the Asthma Society of Incia to be most
effective in removal of triggers that cause morning allergy
and asthima

¥20,000 T0Z33,000

BONHOMIA

Brawski from the coffee and tea capsule brand Bonhomia,
isafirstof its kind integrated Capsule Coffee Brewer
available with a LCD screen. It allows you Lo see what's
brewing, besidas enabling you to make the coffee as per your
preference —including the amount of coffee, milk, and even
the coffee temperature, |t also cccupies minimal space with

its unique, compact Italian straight-line design. Itis equipped
h features like stand-by mode, detachable power cord
and removable milk apparatus and also gives an ingication
ow water and milk, besides keepinga check on the

ity of capsules in the bin. For maintenance, just run

e cycles with water and the machine is clean and ready

T26.490
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Colour
Defined

The bathroom is undoubtedly one of the most
important azeas of the housshold, howaever this
is also the most neglected area in the house.
Dulux recommends a wide range of colour

palottos to satisfy both the aesthetic and the

Calm, relaxing and serens, blue and white is &
go-to for bathrooms. One can also opt for darker
shades and embellish them with motifs in order
to lend a unique touch to this often over looksd
space. Dulux offers colours like Azurs Afternoos.
Contentment, Elise, Moroccan Sands, Orchid
White, Virtuoso and Whetstone to add that extss
2ing to your bathroom.

www.dulux.in




CORPORATE NEWS

.. King Koil launches
" Posture Sense Mattress

cal Innerspring Technolo-  more plant in South T & year. It has rw T g
R L (R ety ko caler e esichad e '™ ing Koil launches its

; nal d .m:im‘uum.\.; priced between Rs 9,0 ; MED i K:;}iest range of

RITL to invest Rs. 400-cr. for expanding
King Koil mattress production

remium  matiress
'Posture Sense'. Posture
Sense is the most widely
available balanced coiled
support system mattress,
- with a unique dual comfort

feaiure. The Posture Sense Mattresses are made from the finest
materials in the most appropriate mix and provides an unrivalled
comfort and suppori to the human body. With the unique high colil

count of pocketed spring core, Posture Sense comies with one side as
PRODUCTS a softer support layer to the body for luxurious and plush feel and on
the other side off the mattress an option of comparatively firmer feel
to the body. The firm side is created by using heavy density REBOND

foam; where as the soft side comes with two luxury layer options i.e
Ultra PLUSH Foam and CELLULAR MEMORY Foam. All the mattresses

1 ' [ 10
Kln KO” unvells Osture Sense manress ' meet our high- quality standards of proper support, comfort and long-
! * lasting durability.
102 | THE TEXTILE MAGAZINELSE PTEMBER 2013 \ pnce 5 ‘N.\RP: ?1 5'000 !O 46'000
‘/ ing Kol has ushered n s atet range ofpremium mattress -Posture

availability: across all leading stores of India
Sense, These matiresses arethe most widely avatlable balanced colled

support ystem mattrss,with a unique dual comort eature, To ensure, an
ltmate sleeping comfort,this uniquely designed and patented echnology
matress, has e launched, o the st time i the Indian matfress market
These matiresses are made from the inest materials n the mostapproprate
i and provide an uneivalled comfort and support to the humn body, They
come with one side a a ofter support ayer to the body lor luvurious and
plush {ecl and on (heother side o the matires an option of comparatively
frmer feel o the body. 1t s priced rom T15,000 o 46,000,
For more information vist: www kingkoil com
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International brand King Koil forays into the Indian Market

ing Ko,
brand, pla

COLOURFUL GIFTS
FROMTHE ORIENT
extravagant range brougnt by Villeroy
1e Indwidual collections share
f key charactenstics High-quality

00000000000

KING KOIL UNVEILS
‘POSTURE SENSE' MATTR
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ADD: Office no 614, 6th floor ,Tower A Solitairian City
Center , Knowledge Park III, Greater Noida, U.P. 201308

ADD: Office no 417, 4th Floor, Tulsiyani Chamber, Nariman
Point, South Mumbai, Mumbai -400021

M: +447404280158 | E: info@33vogue.com
ADD: 1 Canada Square Canary Wharf, London E14 5AB,
United Kingdom

M: +66 64 859 4655 | E: info@33vogue.com
ADD: #06-28, North Bridge Centre North Bridge Road
Singapore 188727



http://33vogue.com/
http://33vogue.com/
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