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ABOUT US

➤ 33 Public Relations is a division of VIGOR MEDIA 
WORLDWIDE providing  Complete Communications  
Consultancy that effectively establishes the critical link between 
our Associates business mission and message.  

➤ Cross sectoral expertise spanning across FMCG, Infrastructure, 
Education, Lifestyle, Hospitality, Healthcare, IT & Telecom, 
Security, Consulting and a host of other segments of economy. 

➤ Larger Perspective and 360º approach to achieve Business 
Results for our Associates.  

➤ Experienced team of Professionals comprising of Media 
Consultants, Business Planners & Communication Specialists.



CREDENTIALS
Our expertise 



CLIENTS AT A GLIMPSE

Many more…...



CLIENTS AT A GLIMPSE

& many more………



METHODOLOGY
Good start is half the work done



GUIDING PRINCIPLES

•Brief….. Understanding the Business Plans and Objectives of our Associates—
short/mid/long term.

•Strategy….. Devising communications strategy based on the brief.

Strategy is Simple: Brief Strategy



RESULT ORIENTED APPROACH

Understanding Target 
Audience & Marketplace

Program Development based 
upon Inputs 

Implementation 
(Designing Communication Strategies)

Business Result



PROCESSES

Understand Associates 
market – Environment, 
Industry & Competition

Define vision of success - 
Simplify the complex

Attract, train and develop 
staff with appropriate skills

Visualise a story Agree performance 
measures

Understand audiences and 
how to influence their 
behavior

Define objectives and desired 
outcomes

Secure budget Develop creativity - Think 
laterally - outside the box

Measure ‘where we  
are now’

Insightful analysis of needs 
of the organisation

Apply systematic approach to 
problem solving

Select appropriate media 
and technologies

Deliver systematic 
implementation

Monitor ongoing 
achievement against 
objectives

Understand legal and 
financial issues

Define target groups Build relationships Evaluate results 
against objectives

Identify core activities Develop methodologies Use appropriate tools to 
communicate message

Performance 
Appraisal 

Sell benefits and gain 
agreement

MeasuringDoingResourcingResearch & 
Analysis Planning



KEY SERVICES

•Media Management

•Media Relations

•Corporate Social Responsibility

•Corporate & Marketing Communication

•Planning & Campaign 
Development

•Business Intelligence & Media Monitoring Services

•Crisis Management

•Internal Communications & Special events

•Technical Writing



TESTIMONIALS
Goodwill earned by hard and smart work



RECOGNITION OF OUR HARD WORK AND DEDICATION
It gives us great satisfaction when our clients take the time out to acknowledge our efforts by providing 33 Public Relations with 
their valuable testimonials.    

R K Garg, Director, Bisleri International  
“33 Public Relations has effectively transformed our brand building exercise with their successive media campaigns tailor-made 
for us. We are deeply grateful for their service and I must say they have a very effective and resourceful team that truly cares for 
the success of their clients. We look forward to working with them forever.” 

Rajesh Gupta, Director, Okaya Power 
“We are really happy to be associated with 33 Public Relations, as we are always treated with great respect and all our 
requirements pertaining to media and publicity are flawlessly handled by them. I must praise them for their capability of 
organising brilliant press meets for every new product line launched by us.” 

Rakesh Zutshi, President, ELCOMA & Managing Director, Halonix Technologies 
“I congratulate 33 Public Relations and its team for the remarkable work they are doing for us. I wish them the very best in their 
continuance and relentlessly pursuit of our shared goal. They have helped us connecting with our consumers in a very effective 
way through successive media campaigns.” 

Pankaj Bajaj, President, CREDAI NCR & Managing Director, ELDECO Infrastructure 
“33 Public Relation has discharged their responsibilities with due diligence and enthusiasm, we wish them all the best”



Rohit Kumar, National Director, PHD Chamber of Commerce 

“33 Public relations has done truly commendable job for us. Hats off to their quick and effective team members, they are 
simply brilliant. We feel proud to be associated with such a dedicated team.” 

Nipun Singhal, Whole Time Director, Lloyd (Havells now) 

“We appreciate 33 Public Relations for making us comfortably engage with our customers and spreading our message all 
across the country.” 

  

Kishley Ray, President- Consumer Goods, Sharp Business System 

“We are really happy to be associated with 33 Public Relations for all our brand building, promotion and image building 
exercises. We have a lot of confidence on their extraordinary team, who are capable of planning and organising our regular 
events across the country.” 

Nitin Aggarwal, CEO, Prayag 

“On behalf of Prayag, I take this opportunity to appreciate the work 33 Public Relations has done for us. Brand Prayag has 
really benefitted by the media campaigns done by 33 Public Relations and we expect the same support from them in the 
future as well.” 

Praveen Khandelwal, Secretary General, CAIT ( Confederation of All India Traders ) 

“ The key indicators of any good PR associate in my opinion should be clarity of approach, commitment and delivery. 33 
Public Relations has wonderfully integrated the entire process to ensure value for our expectations.”  

------------------



CASE STUDIES
Our experiences



CRISIS MANAGEMENT
Noida Extension Issue



The Confederation of Real Estate Developers Association of India, Delhi-NCR Chapter (CREDAI NCR) 
covers more than four-fifths of real estate development businesses in Delhi and other parts of the NCR. Its establishment over the past seven years has brought stability to 
the industry and its achievements in the local, state and national levels has helped the industry grow at about 30 percent rate over the last few years.  

CREDAI NCR has emerged as a leading platform for addressing problems of the Real Estate Promoters and Developers of the NCR including those from Delhi and uniting 
them under one roof. ABL, Aerens Jai House, AEZ, Aeren RJ Group, Ansals, Alpha Buildtech, Ashiana, DLF, Clarion, Unitech, Uppal, Jaypee Greens, JMD, Aerens GoldSouk 
International, Kamal Enterprises, Majestic, Omaxe, Parsvnath, Raheja's, Shipra, Suncity, Unity Buildwell, Vatika, Vipul , JLLM, Ambit Corporate and Hines are some of the 
esteemed members of CREDAI NCR.  

Brief 

The Apex Court verdict on Shahberi village at Noida Extention involving 300vilages, greater noida authority, Builders listed with CREDAI NCR whose investment in various 
projects were uncertain and their clients.  

Objective 

To do the crisis management for CREDAI NCR in terms of extensive and strategic communication through print and electronic media.  

Strategy 

To extensively monitor all the news that has a direct or indirect bearing on the builders or the apex body of infrastructure i.e. CREDAI NCR, filter such news which is a 
misrepresentation or derogatory or disputing the identity of the institution and take a massive media initiative to communicate the message in the right spirit and context. 
Target Audience: realtors, government bodies, authority, prospective investors in various reality projects, clients of concerned realtors, general public.  

Visibility in Media  

• News based articles  

• One on one interaction of key spokespersons in print and electronic media.  

• Critical quotes on repercussions following the verdict.  

• Stories on initiatives taken proactively by CREDAI NCR to communicate transparency of members and the body itself.  

• Stories on initiatives taken proactively by CREDAI NCR to communicate its compliance with the Supreme court’s verdict.  

• Stories and interviews revolving builders concerns, sentiments and apprehensions.  

• Opportunities for the key spokesmen of CREDAI NCR in the various prestigious electronic media to participate in panel interviews, one –on –one etc to address gossips, 
rumors, reactions, grievances of the public at large.



MARKET PENETRATION: 
EXPANSION & FACILITY 

OPTIMISATION
Bisleri International



Bisleri International  
A brand that pioneered the concept of mineral water, bottled with its distinct green label, Bisleri, today, is a household name. Powered by 17 owned plants, 33 co-packers, 11 
franchisees and a wide distribution and retail network pan India, Bisleri is at the centre of the Aqua Green Revolution. (Source- www.Bisleri.com)  

Objective 

Bisleri International was looking for expansion and that the Company wanted to make a strong foothold in North India, especially in the regions of Gorakhpur, Varanasi, 
Allahabad and other parts of Northern India. The Company was planning to set up new plants and that wanted to add more franchisees in their list and thereby create an 
impact on overall sales of Bisleri Product in Northern India. 

Target Audience  

Investors, Corporate, Associates, Franchisee Owners  

Strategy 

The Strategy was to make probable associates aware about the plans of Bisleri International expansion in Northern India through focused communication strategies and 
enhance the level of Market Penetration in mentioned locations.  

Communication 

Expansion plans were highlighted in all the communications wherein locations as well as future plans were highlighted which could further attract probable associates.  

Key Messages  

Product Specific 

• New Products (Face spray, Flavored water etc.) in the Portfolio  

• Make bottled water available in every corner of Northern India  

• To invite more associates for Product distribution  

• Strengthen its product reach in Northern India  

Industry Specific 

• Increasing demand of bottled water has led to rising demand of Bisleri Products  

• To Compete in the market Bisleri now need more Market Penetration  

• Brand Recall in terms of Corporate tie-ups 



CSR INITIATIVE: 
ENVIRONMENT 

FRIENDLY WATERLESS 
URINALS

AG Aqua Solutions



AG Aqua Solutions 

AG Aqua Solutions is the sister concern of Chindia Trades (P) Ltd., a 25 year young organization which deals specifically into environment friendly Innovative 
products. AG Aqua started its operation in 2009, with cartridge/chemical free zero maintenance waterless urinal in its portfolio, and water conservation in its 
mind, and did a pilot project with MCD. The pilot project turned out to be a huge success and that pared Ag Aqua’s way towards Commonwealth Games 2010, 
by installing numerous waterless urinals across Delhi. 

Brief- AG Aqua Solutions launched Water less Urinals (Urinals with no water usage) for the first time in India  

Objective- To aware people about Kupple Water less Urinals thereby reducing wastage of water and promoting usage of water saving products  

Communication: Introducing the Product variety along with its Benefits thereby defining the concept of waterless urinals predicting the need for consultation 
in terms of Customization & Usage.  

Target Audience- B2B as well as B2C  

Communication Strategies- We highlighted product benefits in terms of water conservation (Waterless urinals can save on an average 1000 ltrs of water a 
day) as well as its Hygienic factors. We highlighted experiences of those organizations where AG Aqua Solutions product were installed including Delhi Metro  

Our Role & Impact on the Brand 

The challenge in front of us was to design a strategy wherein all the below objectives were to be covered  

1. To reach to the existing & prospective Associates of AG AQUA SOLUTIONS  

2. To enhance visibility of AG AQUA SOLUTIONS products among customers who are willing to implement water saving products  

3. To highlight kupple waterless urinals  

4. To create a good brand visibility of AG AQUA SOLUTIONS in competition with big brands already fighting for the Market Share  

The Idea: 

During the PR Activity we discovered that AG Aqua has products which are not environment friendly but pocket friendly as well and that huge awareness need 
to be created regarding the product thereby urging people to use such products which could save water in huge amount.  

Implementation: News releases were prepared for the introduction of Kupple waterless urinals. Also, stories were prepared around water saving initiatives.  

Impact till now  

• Kupple waterless urinals are a known product now  

• AG AQUA SOLUTIONS has emerged as one of the most environment friendly Brand  

• Enhanced Brand Visibility among Customers  

• Credibility of Brand improved in the Market  

• Enhanced networking



MEDIA COVERAGE












